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AAHOA Member-owned hotels

represent a significant part of the O W N E R S H I p

U.S. economy. To quantify these

important impacts, AAHOA engaged 68 'I % OV E RV I E W

Oxford Economics, an international e AAHOA Members own 68.1% of

leader in global forecasting and the hotels in Alab
quantitative analysis, to conduct a enote'sin suapama

comprehensive economic impact
analysis on the national level and for

each state in the U.S. Here are some 6 6 9 5 O 1 4 : z
of the impressive findings from '

Alabama.
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GUEST SPENDING v .‘r MEMBER PURCHASES
- Guests staying at member-owned hotels T T Member-owned hotels purchase $560M of
spend $4.0B at hotels and local businesses 6 inputs from other businesses




